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ZARHERT 70 BEANARTAIER SR LB CHEA X, HHARKI2HE T HAX
HREA, ATEFRABHLERCFETm, ETATEROTLERNER ATHRHE
AR LR EN, WRATHR ST L ERNGEE, BLENS, AXETFT L Arst
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B (Business Model, f#FK BM) CZ7E M (Amit and Zott, 2001) , ZH41
(Visnjic et al., 2022) FIEDIE (George and Bock, 2011) S80S 1) 2 Kk, 1F
IR, R L 2w R TR A R S B T e Ak e, N,
A FNZE A 25 (Sorescu, 2017; Caputo et al., 2021) . FEFEE N T8 BE ( Artificial
Intelligence, fAiFK Al) FAR H 258, DUEHE R AWIEK , F200FGFHA
T REQIH H B A (Mishra and Tripathi, 2021 ; Sjsdin et al., 2021; Sjodin et al.,
2023 ; SIS, 2021), JuHE 2023 453 H Open AL 23 Al %44 ChatGPT 4.0 25,
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HIRAE R A RBIA S SFTARIH 15 K sh Al 1) K 5 S B R A 5T " (72091310) F B
H— “BCFELUE T R RUEBESh AN SRS (72091315) . ER HARIFILE T AINA “HTFEA
e A Aol S 5 B ORI IS AT 5T (72232010) XEASSCHFE AR . A Rl B 44
HRR NGB E SR, HAUTFTAHA,
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HOR R Z 8 v IR N TR e A LRz, i, — L BEy7 AL 1E 76 )
FH GPT 4.0 SRTFLHBISW TR | Wt & 4e, DR BEA R R & SR AL BT %)
HHIR BT (Shepherd and Majchrzak, 2022; Lupp, 2023 ), 33X i85 b A= 6187 F1
AL S [P AR A 2 i [ P A BRI 5 S B THE AR (Ancillai et al., 20235 Snihur
and Markman, 2023 ; FREh55E, 2022; TiERESE, 2023)

N TR —FhE HLas s B BE, NBERS PAT 5 AR BB SC I 55
(Kaplan and Haenlein, 2019 ; Shepherd and Majchrzak , 2022 ; % | 2024 ; 5Ki25%
2024) , IATERE A A B B I Ak R B B DB (Ancillai et al., 2023;
Bahoo et al., 2023) , YFIAF5EC R, AN TR RBEA AL T B E Al o #) g A
TR LR Y AT 2 DA IE 0 G AR A O T 3 T 5K (Ancillai et al., 2023 Sjodin et al.,
2023 ; JRACENSE ) 2021) o KPR IK BT AR T R Ry 2 SN S R A I 5 A
s an, MEFRTIRE, Journal of Management Studies 2023 SE4 1) A4 2 JAE 2 5
P, N BB AE A b g A A0E AL B8 ) b R #E A CHEYE ] (Snihur and
Markman, 2023) ., [F]4F, Strategic Management Journal WEFPIHFE L, #RZER AL Gnfaf i
REFT DI AR — A DR 2 A R, Sy, E N BREh4E (2022)
SRIE N TR B AR Al A R A R TR 2R, Fe B ok O s A
BREGHHARM A BT AN TGS BB SR B fE AW K,
BRI BT, B2 58— R BFFEHELL X b BOIR (S0 75T 53 38 e LA 9% > i
N TR 5 B BT A %O B L R AR A BB 5T 1], SE Tk, AR
RN —25 (1, T R G FIEE 4 B SCiik, B0 A T8 RE 5 i b A X058
FE AL A BB B 9T 32005 AR SR F 5T 5 1]

AR, AT R AR R A L5 A B A SR T b 56T N LR AR 5 Rl
AAICCHR, RGBT 70 Fit%0 30, TR0 2 SRR BLal B, A SCGR A
DA DU RS . ON TR AR DAL RH 52, A48 X ol 452 =
R HA AR, Q@8 T A TR R AL, O N TR Refiae Yy
WA A, @A TR AR S R A py S, 3l 0 /o 8 AT A R A, A
SCHRH T ASRA M E AT 0], LG A TR BEX ALl A7 alb pi sl A =X 4 3 9 S i
FET AN R AR A 4328 sh R S5em, A T8 AR A A 0 iy A =X v 1k
A FRALE, AR A IR N T RE e ) SRl B O &R .l X 2L 53T,
A SCEAE A PR AR N A B a0 o] o 9 R R A e A S e A A, R AR T
AT AT BEFRAE

ASCHYTTIR EBA AN, S, ASCEESIA T N TR RS R AR 56
PR FE SRR, XTSI AN TR AU T MR B R X
R, ARSCHIG T N TR R RE A R B R B & sl N R MR A, JFH AR
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FIS AT A& RS FTARAE ;. R, ASCE RGERBUY B AT SEA9 AL 1, 48 T AR
WFE R, AR A T G5 i SCH s fe i 10710l

— O

(—) AIE5E

ATHEHRRE-NZ2HEEH AR, Wi (IRET) |
LUUEREHOR (ARG | AR RERS (nAEE) F240ER (FE4L,
2021) , XA EA AR A T BEROR B WK 5 AR 22 5 SR 2 AL
AXF N TR G —E X, (HREVFZ2FEEINE N TR R AR A M E
Pk (Kolbjgrnsrud et al., 2017; He et al., 2019) , Z32 b, Xt A T8 685 Hiftb
BFHEARMATE X G (2284, 2021) , SRIFA T BERT LATETC AN S5 B+ A0 1%
BUT HFR, =) e SRRAATE), JFReTE B AR E SRR AL, X tE
SR ARR T E R m AT (Sjodin et al., 20215 Sjodin et al., 2023
TRERAE 2023)

A 5T K 22 IS FH 75 55 R L FH D) 68 96 7 T4 N T BB EAT IX 4o DA 47 5%
KF, NTHEFEAT LIS =2 (Bahoo et al., 2023), B—KF N ETH AN HKA
T#HE (Al Based on Techniques Applications) , Il T i B A T8 GE A8 FH A9 458 & £
A, Bilan, PlEs2=>J (Provost and Kohavi, 1998) . W JE 24> (LeCun et al., 2015)
FE SR1E FAEFE (Hirschberg and Manning, 2015) 25, 55 28R LT P FH A
TZHE (Al Based on Industries Applications) , ¥ Fo# A T.%8 REHE AR R F 485 17l
o DGR RO T L ERAE | SR EROR | QITIRS A7 i BN, BRE A (Raff et
al., 2020) . HL#F A (Kehoe et al., 2015) FITALPIHEM (Malik et al., 2021) 4, 56
=“RFRNIET RGN AT GE (Al Based on System Applications) , 35K A T 5
AER AR BB E M R Gk N AR e v, DR X 2 R A A B BEAL K R A
Betk, #ilan, A3hfk (Syed et al., 2020) . ¥EEM (Madakam et al., 2015) Flz 5
(Gill et al., 2019) %,

MR 3 fE K, Huang and Rust (2018) KF A T. % RE 4> M HLAE N T8 fig
(Mechanical Al) | 7387 A T2 6E (Analytical AT) | E% AN T2 6E (Intuitive AT) LI
KIEENTHAE (Empathetic Al) . HUMA TR G2 REMAIEA, FEH THAT
Frdiedl . BEFEPERMEEYEMIES (Leone et al., 2021) . 4347 AT 8 U 2 76 ALK
N T2 RE A B il T BE 8 4k F3 B 52 4% 1% B4 0 A AR R S AR A 45 (Haenlein and
Kaplan, 2019) . E % A T8 GBI 45 8 i A9 e FHIWT 0y, BERETE A 58 42
AR E 0915 B A R 3% (Raisch and Krakowski, 2021) . 4 A T8 fE 2



4 Eas s epiiE ] %3 %

fere s U B A AN LN 2R B AE IR SEELTE /AR R E A (R B B A BLAS EL
(Huang and Rust, 2018)

UEAh, AR R IR C S D ok N T R = s R8s 2, IF
WL —Fh 26 s, RPN T ERE ) (Mikalef and Gupta, 2021), A T#figfE
NARFFANTERREA, Higds —dE R MBTRTY, Swim ARl —k, 5
Al B A AT H A RN A HE Y 7 AT R E MM (TG 2 (Lou and Wu, 2021; Mikalef and
Gupta, 2021),

(Z) mlE=

20 20 90 AEAR U, ARmE | LBV SR 2 IR SR, IR
BB A — R BA IR (Statement) . FH (Representation) . 2844 ( Architecture )
DL HE 2 T H B A% ( Conceptual Tool or Model) — (Zott et al., 2011; # R4,
2022) , EIARIEAEE XS RO LS SE AN, H B ATR 2808 SCHZ R 3045 &
Teece (2010) XFRDALME SR A, BIA G EOIE | &8 A ZRALE] 14 15Tk
BN, BB R R EE S R =ATT 0 (Zott et al., 2011) . ORI B
VERARM TP 2L R (Magretta, 2002) 5 QR AL A g A oll Bk s v 1 i (K]
(Zott and Amit, 2007) ; QR MALBEAE R —VELERI QB BAIT (Zott et al., 2011)
H Mitchell and Coles (2003) HAHf1e T4 HH GEA H A HLATHT Ml ik =05, B
oK 18 22 B RIS I Bk O 1 R A=A

B AR B AR5 1 — %O (Zott et al., 2011), FERT AR
A R SOE BRI B BiVEZE1E (Foss and Saebi, 2017), &R ZR A
T SR 03T )7 B FUEZ 8 ( Casadesus-Masanell and Zhu, 2013) , 38 % di4lk
GFH BN, PRGN RN AR 5 (Mezger, 2014) . 754b, Rl
BIFAUE #3280 (B3 R AR, T2 — D (E 2 AN WAL A i 2 (Teece,
2010), Zott and Amit (2010) PR R EAINE — N EI0ES RS, B T RSN
ST (At k. HER . B PIRSSE) Z IR AR EARAERIOCER, JF HaA
HED R AR R G S RGN A . S5 IR RN (2 0 B S A el R
FOIE N IR R L R . R AT, R A S AR — R A R R AR, IR
My AR AT 2 R AR A ok A2 8 SR B R R R BT T AT e BRI B
B VAREFE L (Bohnsack et al., 2014) , K10, 7EANTAEREML, RLALRIL T
TEINRER A AR [ ISR RRAE, F R R T BRI R Y [ 3 B
(Ancillai et al., 2023; 254, 2021) , — i, AWK IS sH 5650, &
PRI F B IEAOCRQIH A AR O — 5T, R A A R 2
PR R B — EARHESI Y MR, BN — 2 ERESNEEE R, ATEES
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FUR B SN (Velu, 2017; AF[5, 2023) , X UEH T R kAR =14 3 fb AN
TRSE AR T A RIS 65, RN TR RER R M SR T, il £l AR B3
B S 5 3 H IR (Ma and Hu, 20215 ZEH]55, 2023)

SR, BEA DR AN T R R AL U e S B = 58— e, RHAEANT
BRERMCTF ST, B QR A Ay U AR TR, N TR R TR
My AR LS IR SRR, B A 2 Al B 282 Wl AT RE R A ™ it B 55
Zo, BT AE BRI AR E R (Metallo et al., 2018; Weking et al., 2020) , {HJ2
YHTFFTEAZ ML TR S D7 T s R, IRMESE—, X BN T BE SRl
2 A R A AP 9 M LATE WA O E , BRI T R G (A A R A 2

=. XRS5 o

(—) MR

A SCRHH F R 50 SCRikEE ( Systematic Literature Review, @ #% SLR) , X AH & SCHkE
TR G M5 PEAG  (Tranfield et al., 2003 ; Zupic and Cater, 2015; Fisch and Block,
2018) . SLR AL VUALER, —4, Wi BRI PR IEA 2R, A SCLASE R Ry o7
FEbr4: (Association of Business School, fijFk ABS) 2021 4= Hi Wi i ot & 24 AR W P45
B ABS4 ™ | ABS4 Fl ABS3 T 45 9 B FIBR & bR, JEKF “ Business Model ”
“Business Model Innovation” “Business Model Transformation” “Business Model Design”
“Business Model Evolution” 4355 “ Artificial Intelligence” “AI” “Machine Learning”
“Neural Network 7 “Deep Learning” “Data Mining” “Text Mining” “Big Data” “Soft
Computing” “Fuzzy Logic” “ Biometrics” “ Geotagging” “IoT” “Internet of Things”
“Robot” “ Automation” “ Natural Language Processing” “ Wearable” ( Giuggioli and
Pellegrini, 2022 ; Mariani et al., 2023a) %54, 7E Web of Science Fl Scopus £ & Hh itk
AR Rk g, A8 T 728 9 sCoCk, 28 20, WU EE, HERR 101
FIAFE (ANET ABS3 K UL M) | 87 5§ U FAURFT (angmiBmrwt . ok s
W, BEOEIAE) RIE S SCER, IR 540 B SR, WIPEHNAEEE, P
WFFE A 7 B SCRR bR . BRG], KT SRR S MY A, Bk
OB Dy . (D SCHE A 25 WY 8 3020 B N TR RE 5 Rl A X 2 T R R 2%
Q3R LAME ]y ERET SN F R A ke, IFAERI A b, & i brvfEdu 2,
PREA T AT SCHR, BT s SCIRE TS 25 = AP E e T e = A MR, 5 i
TRE AT SO TR 43 FR9ESC0mk, S0, IRAH AR SOk, JF Holad BRER 25
WICER SRS, F55 SLR BT BRAHE S, N TS T 5 AR SCHESE T 8AH 7T
f 12 RSSOk, R, ASCIERGIE T 55 RSOk,
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FENBE LA FEES T A TS A AR AT SE, (HIR A SCHRATS
B, ARICHEPEFE A RPI A 4 2 5124 BP0 E W9 A8 BIE 30 P B4 1),
B R R AR Rkt RIS R AR
R REEAL” s NTRRE” “HLasee AT PR IR B
P87 SCRIZH” < REE” < BT CBRREET AR s iET < Pk
R “Hlgs A7 A" “ ARIEF A" W FEETEL a8, Erh ER MR
JErp AT ERL AR R, LG T 55 Fe T SCSCHk AR SR IR L 3 e SCSCHR Y B B b
MEXTIX 55 Fe HSCSCRRIEATIR A A, JORTIE N 14 b SCSCHk, fedm, AR SCHRER BT
PESCERYSCERS I, NTANE T 1 S0 R (4 i SCSCHk, & Tk, A3
SCHRBFTEREA R AL 70 B

(=) Xkt

RSO 70 G SCERUEATRBR A 0T, 2R —, MWARREGEKRE, ATHRS
B ST IR AT B, A TREAE B By, MR ERIFEIDRAE (WK 1), H 2020
AERISR, AN T RES AR =) SOk & R B P I, 2021 AF3F 16 G SCik &
2, ME20244E5 A, BF S mCHREE,

24
211
18r 16
Isr 13

12 - 10
4 L lL IL5
L 2
om0 0 ym Dm ell _., Ajf

2013 | 2014 | 2015 | 2016 | 2017 | 2018 |2019 |2020 |2021 |2022 |2023 |2024

SRR ()

S W AN

SCHERAL 1 0 0 1 2 3 5 13 16 10 14 5

m SR 0 0 0 1 2 1 2 12 14 6 12 5
SR 1 0 0 0 0 2 3 1 2 4 2 0

Bl1 AIZeE5mUEHEXHRNESD
i FHARIEAR X Uk R

W, RO, AT RE S B AL A SIS A R 1, o,
57.1% (40/70) WISCHRE T30, BE5Hb DR 0 e teot oy, Ml H 2 261 7 i i
RS SCER B e 2 (23 k), B EE57.5% (23/40) , TEE=WF5EH, (i ) 45
TSRk Z (8 /) o BLAh, B4 10 58 T SCHRSER I 5T
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®1 AIEEERURXXBMBARTE

W5 Tk RFHE (R
BLiN Y 3
EZ 0 23
& PEDFSE 40 LiE S0 13
AEER AL YTIR 4
[i] 5 8
ERMF 11 L e 2
Hlass 1
WAL CGEM+EH) 6
LEIRBFFY 10
At 70

& AR ARIEAR K SRR

=, WP AR T, N TR RES R M AR A AR ST 5 e 3R iy 39T ) o3 A DL
*2, WITIMRE , IR RA 2R M, B2ORMEH . Ml igs, miE
AU T L T DI Y, N TR BE S R LR A S B 5 A5 2148 BRI
BB R 8 S TE LY

R2 AIEEESHLEAXHBERTET I BNFERAT

FFs LIRS KRB (R
1 Journal of Business Research 12
2 Technological Forecasting & Social Change 10
3 Industrial Marketing Management 6
4 EHPHE 6
5 Technovation 4

E: ARFARYEAR K LK

S0, SCERBET I OL T, e BB S | R H A SCk (W 3), ATk
BN TR e R A R T 52 7 s A2 B 5 A8 BRI T 378 4 0T A i A 5
M, BRI ATEBRRACT R AR A8 5, #0051 w9 J2 Warner and
Wiger (2019) MIBF5E, MUAIHRHZREIBTTETERE RS T AL AR R — A il
MEMBFHEAR (EIHATHEGE) RS f, AR TRl rsisee )
FIEBHENE, fEBEA RV BIHT, RIS 7RIS RS,
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®3  WEDRBET IR SRS R
Fs SCER AR BT 4 BEIRE

Building dynamic capabilities for digital transformation ; )
1 . ) Long Range Planning 2019 920
an ongoing process of strategic renewal

2 BT ORERET R Tk 23 2013 870
Digital transformation and customer value creation in Journal of Business
3 . . . . 2021 360
Made in Italy SMEs: a dynamic capabilities perspective Research

Digitization capability and the digitalization of business
) ) ) . Industrial Marketing
4 models in  business-to-business  firms; past, present, 2020 304
Management
and future

Artificial intelligence and business models in the
Journal of Business
5 sustainable development goals perspective: a systematic 2020 285
Research
literature review

The digital transformation of business models in the
6 Technovation 2020 277

creative industries: a holistic framework and emerging trends

The influence of the Industrial Internet of Things on
7 business models of established manufacturing companies—a Technovation 2020 235

business level perspective

Industry 4.0 innovation ecosystems; an evolutionary International Journal
8 ’ 2020 230
perspective on value co-creation of Production Economics
Internet of things technologies, digital servitization and Industrial Marketing
9 2020 225
business model innovation in BtoB manufacturing firms Management

Exploring the impact of big data analytics capabilities on )
. . . o Journal of Business
10 business model innovation; the mediating role of entrepreneur- 2021 215
. . . Research
ial orientation

E. VEHARIEAD K KR 3 SUSLARAR ] KB A Web of Science #4948 & 238, P L L#k#k 5] k%
Jy P B e R A R RE, RAEAOE R R 3 5 2024 55 A 20 B,

S, WA, AR AT (LA 2) , KR Ay 70 G SRR 2y
MAERDL S5 | 1B SAT BRSBTS Tk ARh, e rl i,
N T RES RML A AR S ST (R BRT Rl 55 22 5F R Ry 2306, b BAT BB
FAURR: L Tl TREF S A 2 58 SURFAE
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WHiF5E ( Environment Study )
KIEMFFT ( Development Study )
HEHLUEMY (Computer Science )

TA25 Tl ( Engineering and Industrial )

B TS IR (Operations Research &
Management Science )

Tl 5455% ( Business & Economics )

KA

B2 WMROGES%
. AEHARIEAR K SRR

9. ALERESEHWRIIEXARER

ASCGE N 70 5 SCEE BT RGN NSRRI XA o2 7 S i AR
5 BB ELETE, IFE TR E R EEE (Holst, 1969) . 126, PN
FEHM L XE 70 B SCHR E AT 8 — 4y AR e, AR S 28 85 BT b — Btk
( Proportion Agreement) . i1 T X F5 B 7, S AT A L] — B0 RO 0. 84,
o TR 2T THEE 0. 75 (Ellis, 1994) , KBt B2 BA RS RE R . SHxb o)
REERAFEE T SCHR, ARSCEE T8 = F 5 & AT W, IRl li—8og i, A
Bl SCRR A S A R E R AT SR, AR SGAEE T A B A RN TR BE S il X
WP S L K AT PES , DARRIR o S B MERT PR A Ll M, X8 L R A
B8 A Bt — D RS A AL T SCHR Ay R B AR ATHE SR, IRIBE LR B R G50 2K,
ARSOE N T e 5 i A A SEF I T 98 DOk =080 (LR 3), AR AR B2 5
BRI 3 AR AT 7043 10 SCRR 2 R ATBRIE JEmly (B S P R 4081 R T 45 B 9% 8 LY SCik
) o T AR SOR R FRAAS T EL BT, I s B A 43 4501 9% 20 AR
FAERFIE

AT RERERERY Rk
KA (20% )

AT RE S R

P I (6% )~ AN T RERT LA

AFTHZIE (47% )

HFANTEEEN
FDAF R (27% ) —

B3 WRFASH
o AFHARIEAN K SRR AR
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(—) ALSgexamlE= ol FaIs g

UHTIFE S A, N T AR AR 1 PR & R S B AT ol B Al 7 ol 482 =0 B
AU EEEIR B ZE (Caputo et al., 2021; Song et al., 2022) . £FXF A T8 GEXT B AR L
BIFTRsEN, HEAFIER T AR 710, SRR R A T A T e a4
T2 i s T A AT R LA, BN T R X i M A R AR BT G S,
FEHESN Al 5 1A 2 0 Ml ASE sl o0 B R M A AT R G E i s A Ak, DA
W IE N T REF AR Z W (Song et al., 2022; Acciarini et al., 2023 ; Mariani
et al., 2023b) . &5 TP FT L 1 TN LB RE X 7 b B X 4% 4 B R A B S
RPN T REXT R b AR =R AL BB A S, R BRI T N T B o] e 28 4l 9 i
Fik, MHEQIE . a5 EA RGOS F (Mikalef et al., 2021; Piepponen
et al., 2022; Ancillai et al., 2023) ,

1. AT Esexm SN BB CIF RIS M

A N TR e R A S AR BB R i A 7Y, B2 T A T e H AR T
PRSP MR, 23 2 ATl J2 1 A R AR R Al J2 T A R A (Foss and
Saebi, 2017) , £FXHA P2 TR, BUA B8 R4 T anfm AN T3 RE %
Ber B R i 1, B8 E 2w AT A R X (Alshawaaf and Lee, 2021;
Matarazzo et al., 2021 ; Broccardo et al., 2023), fillll, Caputo et al. (2021) 4347 T Fifi
ENTERREHH AP K JE, F24A R Aicbnb | L2 B FB5, fERELIZM
T SR i IR 55 B B, DA — R A s A B X TR R ' (Velu,
2015) , SCFMAIHT Y R RE 6% B 4 25 BN T8 B A5l R B AIR I ; [l Li
(2020) Z5ERDIABHLE, B T AR AR AN 02 2 B2 b A Ry AR R, 448
A IR BRI P S SRR, DB e A 7= 2o R RIORS o 25 7 2 o7 ) 5K
B, SRR E B E SR e A R AR B, 5 S 5% e WA 7 Ml J2 T 1) 7 oM B =X B
AR AR B R, B2 Al s T 3 0 AL Y B 20 R R, AR SRR Y B e
(Rogers, 1962) , SR IAH AN 40 o] 38 1k X 28 28010 F1 2 > il 42 oHe 5 M B 47l 1) 5
¥

FEXF A Z TR R A, B0 W5 3 kOG4BT B 0 5 N TR REAH DG Y
A Sy e B ] A AR B B A 2 BHT (Ritter and Pedersen, 2020; Haftor et al.,
2021; Bahoo et al., 2023) , EWNIMFZHIREE G AIARE I HIE, Wit T AT A
Kfe S A BIE U520 (Ciampi et al., 2021 Sjodin et al., 2023 ; 5 ik
A5 2021 ENEFIGKA, 2022) . FIU0, Ciampi et al. (2021) MEh&ERE MM, K
BRAREAE 73 W e T3 i Aisall w] L3 B ORI R B & L T S 5 4 X T AH DG I 858
JE PR SR 22 00 DL AR, A B T A 3G 5 S RIR 55 R gL, AL 4
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Sy FIEM RN, TR RO DA BRIk (2022) WIHE— 2P R BLR
HaEne B SIHMALININRHE R (niEEERe ) PR ARSI, A
A B 1 5K Sl Al AR . BeAh, WA RIS M BEIR Y A B Fr N TR BRI R
B, Ma and Hu (2021) JEFXFFiBkah L6, N T8 A ke —Fh
R IR AT IR, S T A R B ART, AR R AR B 4 H Sk
%, VIRAE RS 4 R 4352 °F- 5 1 B 5 TikTok

2. AIggextm RN A eIFrIZ T

P AL B R AR A BB A R, Y TSR AN R B9 A
s B F Bl A X 21 #E AT TR R 2R AL A9 &) 43 (Demil and Lecocq, 2010;
Broccardo et al., 2023 ), A T REIA N & A W] HERT M A 200 B4~ 20 B o3 26 17
Py TH (Ancillai et al., 2023) , BEABIR F 202 R0 21 A B,
O T N TR m B S s . 508, R —IFm Mz, N TR eI N
FH R B PR A 9 I E A 3E A0 £ 5K (Kulkov, 2021 ; Mikalef et al., 20215
Enholm et al., 2022; Piepponen et al., 2022) , ZEHME A% J71H, Haftor et al. (2021)
T T BT AL AR 27 > B AR b (8 S P 2 AN, s TN T e AN e i =
B 3 BTG s Al & PR . ORI T H AR 1 B VR T, 5 O O 265 280 )i 2
& (Katz and Shapiro, 1985) BJRLA, AL T —FRERMA T4 RETE A A8 Y
VEFHRBBE AR o IS8 BCHE 0 28 2000 S W A% S8 I 46 280 i) TR Ak, 5 8 Bk ) it A,
R v A A FH BE 0 6 I 28 % vy ) B B, L Gregory et al. (2021) $#2i,
F R RIS 8 NBE A S P SRR B S IR 55, LAER T
FHP MBI . ZEME 9K T 1H , Piepponen et al. (2022) i@ 1t %55 A0 IR 55 32 L v
MR BTG, DA T M (8 oK e e i SE R OR Bh IR R, %W 95 A TH 37 SR ) 2 Bk
R, AR T N R el 38 i B A A Ak A 55 ok FB B i A (i F2 K, IR R
BT Y -k . AR R GE RS 2 R Gk = IR s R 2, SR iR B BE A B e
fHEK,

Hik, NEAAMRMAEE, AR TR REE A M8 B0 5 2 S B0 IR AR [F 28
TR AT (Simsek et al., 20225 Ancillai et al., 2023) . Fil80, A HFFE#E X
FEI S A R 2 BRI &I, Tl W3 I 2 5% Aol A (B 5K PN B S Al 152 e 4 2
(Internal Infrastructure Management) F1% 5 CRAFRNM AL L= 4520 (Kiel et al.,
2017) ; WABFEHE—LHITT Tolk 4. 0 dnfarsgma £l i AR (& P o6&
R A IR AE) , R Tk 4.0 BARM s T & PE wl LIRS RE ) . AR A
SRV FE B W RE, B Al DB — 7 R B B B 1 AR L A U T R (Marcon
et al., 2022) , SULFAT, EHNS¥F@ESREEWERGIRS S RRER, KEdkERE
i3 o R A B R R B AMAE R, SR A B Al SEIAE N B3 (% 3 RN
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WK =ER LA (HZEEMM 25, 2022) , ks I, X EERFIARR I T Ak
FOEDES R N TR e B, X 5IRS 5% % (Service-Dominant Logic )
(Vargo and Lusch, 2004) AR, 1Z PR IN R (E 2 78 IR 55 28 4 b SL Rl A v )

L5 LT, BARIA RS2 O T N T R an el i 2l 5 b A i B R B 3 A
APFRIH, (BRSBTS N TR GEAE— DM AL (Ma and Hu, 2021; Mikalef
et al., 2021), k= XF HAN 5 R MV AR A 7R S S AH EAE T BOIR AR . JEHOR AT
BRERY B TR EL B AR AR A R AR BT A MRS R A, X — 5 A
WFFATIR T AR . eAh, BIFFE R BTN T8 e X Ry b S X2 397 1 5 e 7E A ] £l ]
FAAEREZES (Jorzik et al., 2023) , SR, 5T AT REXS R A X BT (9 52 00 4
32 BN AP 2RI AT L R 4 5 4 BV ER S B 5% 0 4 BF 52 O R A5 31) 7843 1 BEAE Al
SHESCRE . BT AASRAISE R R AT D R M Z AR BLE A, SR N TR e S/
WA EAEILS], JCHRHZ BRI BTIRAE Sy . T 37 5 LA 2 gy 5 A
THEREBRBITEREMICAC . fefn, AT RE RN ISR FI R b AR 2R ROR Z 18]
A REAFTEAR A SC R AN TSN, R AR B IR R A EE 7 1]

(Z) EFATERNE RN RE

N T BB IE TR 2 25 B A R RN R R, S s 22 i 11 7 MDA = i 7Y
HETATEERRE AL A (Al-Based Business Model Archetypes) §HJ2H AT
BB I B 5 1 B LSRR R 2 828! (Garbuio and Lin, 2019; Leiting et al.,
2022; Ancillai et al., 2023) , XEEJTAIZ T N TR BERLA RN b, R Hr
T ERNE | A R A AR A g AR, i EAREE T A0 B Rl 5 s R0
B EEL (Metallo et al., 2018 ; Weking et al., 2020) , HAETAIFER FEEPENANTT
T — R T TR B R L A X5 A 5 (% e R A R AT LB o i, R
IR N T R I i Ml A i A LA, B R 2

B, MICEMMBERE, Muii o8 ATl )2 H 40 2 T N T8 BEr Rl
B JE R AL G R A R I 3, X — X e MT e 7 T 36 N T AR A e ol 45
IFRLERR | AR B RA L 25 T ) @ 82 T, BN, Liu et al. (2020) 2
FHIEEM “Cloud Laundry” 541, 7R T 40l A FH K EHE . 5 RE 4 45 BLRIMLAS
S HARRE MRS R MB RGeS, WRRURAU AL T Wi kA2, 4 7% 48
BEAR X RAEGE VR RS MELLSZBLAY . Niu et al. (2023) J@id 0 Fe M 3376 516505
DL R, RIS B R 22 vh i I 28 AP ER VR AR N, 5 Y R 2% AR R M AR
XSS UG U3 1 9% 2 A B B, P R A E R Y R AN A 45 . Garbuio
and Lin (2019) Z3H7r 7 AN TR RETEEEST OREE AN, $2H0 73T A TR BEM Rk
BE A BAORYE, MBS TAEGE I BT IR A, X 26 J5 R A N T e HOR 42
BB R . SR 2 W, 38 & BT nl Ui e RIG PR R, I8 2 G AR

=1
B
1=
|
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AR A SRR 55, F3 8, X e T N T B 1 e ol A5 =Xt B Al (45 B 7 R
B AL | RSB AN LTRSSy O B9 7 SO T RE . X Se I e B AT DL i FR
AR (Davis, 1989) JfeffRE, BN T A TR BEAY py AR = I B 2000 O/ N T8 RE
BORBEA R AR, %R BE 88 76 7 Mk A5 3 e B B HIE  (Perceived
Usefulness) FUEHIZ) HIPE (Perceived Ease of Use) , LABR{RIZERIAEGEIRAT Al 517
NIAIE /NG

HK, WRBIMMERTE, YA RO RN 2R, KRR T
NTRRERARBIZARI T, Qi 7s 1 HAEA [A] By lb 2158 rp it o 25 30 R 3w 58
MBI B A8 R T R E R b A =0 B 40, Hartmann et al. (2016) 385 2%
S, ARSI ST BRI S A B AR, ( Data-Driven Business Models, fijfk DDBMs) ,
A FEEE R A BUARSS ( Data-Aggregation-as-a-Service ) . Z IREIRIE & M HT ( Multi-
Source Data Mash-Up and Analysis) %F; 1 2% SC3%8 FIE @R (2013) WIJET “ K%k
e O EERR A, KRBT OSFOAN TR B R PSR T A K A A R E B A
AR, b, WA BRI T W W BOR BT AR B Ry A IR i
Leminen et al. (2020) #2431t 7 — T Tl Ek W AR A 40 ZEHELL . AR AR K
By (R 2)2) MDA (RGe/3EH)  WJ7 TPRE Tl Py i kg 3 il 45 073
BT U2, Hodr, REVEMEBET (Systemic Value Designs) 8 2 il & R Gu bk il
BAIFNME T, EARTERE NS RE PO AN E, X—-HREAHERE
HE (Systems Theory) HPULEARMERL, BIAVA I AFTER), T2 fE— 2R
Bz (Bertalanffy, 1968)

gi BRIk, HATEE T AT RE R RS R B 5T 32 202 AT A S o B B e,
RFENTRRERATAT I Z 5 R A p A2 A, SR, A PR R IR R AL T A
TR REM DA R, AR T TR BB AR AE AR Ml AR AR AE 75 4 B
MM, Sz —NEa UM, BITEBORERE S R LA AR R 45 5 19 73 S8 AE
24, MAh, HETHRFEN TN BE R Ml A UR A 3 R R R i 45 2R 5 TR T
FHEAETE Ty, KRBT E THOATE T, k= RGBS SCHE M AR RE,
ftn, BATWESE i R T8I0 R A [ Bl A R A e £ Anfif 32 B ZH 2L BORFNA R
MG AN B AL R, AR X 88 JROR AR 4 TH ol SR, A 2 iyl A= 25 FR 48 8 e
M )3 PR AT 4P SR A5 5 T BARROR . AR nT DAJE T B8 I LRIV ( Barney, 1991) Fl
PL2RBIEEE (Shane and Venkataraman, 2000) , 4R AR50 . SEAL 55 5L
T AT R R AR LS IR AR I Ry A5 3

(=) ANIEseERERIm RN EN
BEE N TR R AZ WAl A A A B A 2, B A Y B R R AR
FRAEARBIG 38 (Velu, 2017; BRFT4E 2023), X B 1 A0 A9 Rl A = Ak
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FENTERERIAR, B A AR B [ FR AR, 2 is N TR AR
R SCRE . BETREL B ARACE MR Al R R AR K — e AR R M AR 1 45 i
Z N HAE R I (Johnson et al., 2008; TRIGEE 2020 MIEIFKSE 2023) .,
AT E BRI R MR I AR AL ) AL R | A% O AL 1478 Akl A A K I 5 5 B
R REATHET, 488 T AN T BE UM {8 Al B AR = COR Wi Ry A

RN R RS & N IR 1285 2 NI SRl 0 < o W 4 = W R L3 N ELY A LB v N 8
HALEFE A E IR H VRS S AL (Gebauer et al., 2020; Chen et al., 2021;
Leiting et al., 2022) . {41, f&E T FE/\F] Bosch i S WEC M H A, L8 T MAE
g7 b R I 255 B A D 7 R AR L % A8 (Leiting et al., 2022) 5 [AlFE,
Paiola and Gebauer (2020) F§H, $Hk X H7 A BRI & 28 il i Ml A L= i S Hols
A PR BT AR 55, AR AR A R AR A e 1 ) JIR 555 1) PO AR ARG AR it
4b, Franzd et al. (2023) i A58 B KA REWR MRS A |l JER T Ak andaf A FH A T
BREE W REIR AT 2, 280 T MHRE /R AR VR AR B B RS IR 80 R S5 ) e A
fb; AN (2021) & IUECTF AL AR 1A S0 i 4 RlRE R 28 W) 52 3/ INGGL A5
YRS 1A% B 5 DY RARE AR fift e 7 S 088 . 50 b, X SERFRAR R W] T N TR R
A LABR Bl 4l 1 i A R A B A 1) B R 25 R RE 1 ™ il B R 55 ity 88 7%

Hwk, NTREBErEfshmnl B s e, S oAl e g mohge L& 4
MRAARAY, SRR AR AN ) 380 A o e SCHLA 5K, 30 5% ) B A0 (6 B 1 A4
AT A E B ECE  (Leiting et al., 2022; Simsek et al., 2022), DJSimsek et al.
(2022) WIBIEFE MBI, AATERANERIT T — F A EREHE 20w Q] AL G i AILIAR SR AR
F AR T IR BT 6 . X — RS R, A R E 3 ik NS & )
H P AR R T R R IR S, s AT R RS, XA AR ARy KT
Hipa e, 388 T & P RO R, Ak, BB AWM S H AR,
N IR REE (8 6 3 o B b R R & P B AT BT, DT T 5 0l & R oK
Gebauer et al. (2020) Lk 27 GERKIN 25 il 35 24 m R 420, R LA 3= ok $2 ik
il L P ARG A5 1) Ry 2 P SRR AE 2% ) SR i 7 %6 M (E B 1 A R il sl DR
BPRORY A RECTE GG, T, AR P EEE, DA EdEIKEh & PR
SR 5 A AE AL P A VR B — (14 7= i B B e A D A S R G M (A 3R

ieJa, WA DERSIFFEOCTE 1 R PR 2R 23 9K Bl mic BH At N T R A B A% 7 Mk A X
4k (Gebauer et al., 2020) , — i, AW AP ARA S | AZE RIS XA | 4
VW CRE 1 DL R B2 > BEAS A AL S T BB BE (Y R LA S 3E AL ( Simgek
et al., 2022), FFH AR IETIEEIBIE (Imprinting Theory ) 55 JEAZ .U (ELAE B Ml
BT AL B VE T, & BN A A A A2 0 A0 (AR B 3 i A X 1) 1 22 i
(Leiting et al., 2022), 75 —J5 [, — %6273 & 3 Al (9 % A% 48 6 A fb S8 4t
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(Simgek et al., 2022) . WNHFREVERTF ( Gebauer et al., 2020) . W55 Fifig (Fallahi et
al., 2023) AR SRR TR BB AR HESE R B A Ak

SR, BARCUTTHIR C AW IR0 TN TR se il ge i p 8 Xve Ak, Qe
TREARGEAY DL R AR O B S BN T R AR A A R 2 ] Y 3l A A B
O BRARATIORAT PR o R T A O (L . A0 (B A% 3ok NN (A7 4R 22 1) 19 58 52 W)
ThT,  BRA SCHIR 1 A 78 70 R IX S SR Anfar 76 N TR BERY 2 e T BK sl st A (30 [ i 45
2023) o X PR ASKRHIFFE T AR 52 2% 2R Ge B TR A2 Hr B I A5 =0 8 25 3 4k
R, AN, REYFIC SR T 5T A TR AR AR EA (Ammirato et
al., 2022; Niu et al., 2023), {H X33 28 J5 R U e] R7 252 3% AR AL 19 BIF 543 98 B 7
B, KA A AT RS BR A 10 TR BE A BT 5 e A TR BRSO BIFSE AT LR
P T2 A, TRITTEA WA H R T 4540 T, X Sl AR =X i 78
falid B ANEAS . Befe, BARC R T — LIRS R AS R B AR R R, BT
T BB PR 2R ] Ak S L B i (4 SRR SEAT AR R = SRR SR AT AR A
B, GG SRR, ARG S Aok £ RO R AR 2 A i BRI

(M) ALSsesmlEaotE

L3 (Co-Evolution) FHYMEEHE L, AEELIRE T, PIAS S~ B % O B 5)
FARSAR B A, [ & R HAFE (Lewin and Volberda, 1999) . 7E A T4 fig
SR B AR A, O T — R AR A TRIR B, FERETATH
fEF AR (Chen et al., 2021) s A T&fEfE S (Sjodin et al., 2021; Sjodin et al.,
2023) SR A A AR . A B AR S AL EREL, B, Chen et al. (2021)
BT T A% Sy Bt LA B BEE A A TR e S B r H AR S H A, 55—
BB, BUFHEARSRET TARME ™ i 5 IR 55 AR, 7R85 BB, BT HoRAESR AL
feff i ZE R, 23N P R B s BT BB, B Re LB AR 19 A
fifi Al REAE LRV AR S R G rh PR A w2 BE AR I B BB AR DR 7 580 X — b BRSO T i
A EECT MRS5 AE AR R GE T, T A A 25 L A A AR S5 PR E R (Adner,
2017 ; Kohtamiiki et al., 2019) , sl B AR S LA W P [EE AL

IR, —Se2 I 0 B E N A B AR ) 5 R 2 2 (R A L8, Sjodin et
al. (2021) HEET —AMHEZR, HRUT T il il 28 N T RERE 01 5 i A =00 b i
HBOCHR , MATHR I, G Al B3 A BAHORE A0 N TR RERE T, IR
Efed . BRIFRBESI VAN TR ReR R 40N . X ERE Ty L RIIK 2 T L& o
HUD SR SAY  BR IR S AT R, USSR G Y RS . Sjodin et al.
(2023) #E—NBIASBETI MM RE, 8T T N T3 REAE I A8 SCHRe il b () 9 24 fk A mp
FRae R R, b1, AN T RE A ERA . TN ARk R 1 REAS O Ak Al
P&z EABTIRACR, NITHEZ 6 BF B A A Al . 33X — 08 B R A5 2 AA B
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BRI IE Al AR T B A B fN 22 05, Sl R WAk sh &S Re Jr, i — s A T
BREAIRDIL T, BEAh, ZERSCAE (2023) fi % Sjodin (2021, 2022, 2023) AYAH
K5, TN SE P HESOM, #— P RRAFSRA . BT R B E
=M RERE IS S AR M E AL PRFE L ; Leone et al. (2021) #2117 —
ANEEF AN TR AIE A AELL, 200 438 i R A LN T2 A8 Sy S ath i) el Oy S8 4
T KPS IESLE], O BRI P RS S . BdE . GRS R
N T HERETT .

BIkE, NTA G5 RS o b T & R B, ©A SCk 224+
TAER LG AL A SCFR, BIA TR R 5 i AR =L (Rl anful A7 E IS8 ( Sjodin et al.,
2022) , SRIM, XECHFFRATAEZAM TEEZRNENLASRGE S, N TR RET RN
SRnphgE, JUHRREAEE SR AERL H 25 5 094K (Mclntyre and Srinivasan, 2017)
PR, A BOR R WAL L M PR N TR e S i B9, 7 4 10 2% S8R M A= 2
RGENEMAVER . eAh, A BRI N T8 B8 nT DUGE 2F 3 b AR 2 R G N
HIE SR RS, AT SE B A A R A M B 4L B (Leone et al., 2021 ; Sjodin et al.,
2021), {HXTFX—HIATRES | A& M0 R BIERREIOCEAR . [[E, #4-0F9E & HF i
R N TR BV AE XS AR FRPE  (Liang et al., 2022; Kemp, 2023), 4§ 7E4
SERERLT, N TR RN AT B8 23X B X6 Rl 8 ™ A s e, DL, ROR T
2 MACFRRI TR RS, IRl A8 R N T g AR B 7 G ] P46 1) 5
TS, B 1k i B AR B XU

h. AREICESRE

RSN [ AL MU R AT SN T e 5 R M A XA SRR R AT 1 42 TR L A9 At
B, OJFRE T T — R PR R A AR AR . N T R R A R
s SR TN TR RER R N T BRI RE A Ry A AL, AR AT
BRI (ULIET4) o FEZRE 0T T 5 AT IS 00 5 S TR URIAT 7 1 AN A2
Ja, RSB RITIE T X PR AR KT B K R IT 1, BN AN TR fE
5 T M ASE A AN I A T ) 2 AR R M S R B 18 5 MSHIES %

(—) MRAISgexd AT Em I iE= eI F RIS

M ZHSRAE, A AN TR AN AN TR aEm s N TR et HAE
F A AP VE R B 25 e, AN TR BEAUE I — 00 635 5 25
WA AT 55205 (Baabdullah, 2024), Si@dH A EMHME S, R4 ITF
FETHTITARA BBHLE (24, 2021) , XFAmE, AZCRH A TR X
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BEASPEARAR R AN ST AR, 1 N pRg A A T S MR RBE Y S, [,
ARRBIFER T W ELAT . OTWABTFEN TR G W Al B AR BT A B A2 0 3,
R HE NIBHE A AR AT AME BT 0 P 20 0 A T A e e o He g
FRARYRETT, g ST REN , JEE A AR AN WAL B BRI T B RETRE T, @B AL
B RELE R AR P RO 1, R LR A R S AN BE 1 05 i
BN, EAh, IFFEE RPN T A8 RELEAS R4 Mk A0 TT 37 P15 Hp A 1oz 1 5 Jey FR A
ST A T ATl A R Bk I PR AR

ATR BV 1300 ATXBMA -G #5)

- ALR M BMEIi# 0 - (it

- B R BMATHT - (MRS MEOLE .

- AUSECFHAXBMOUBIIN - B (R0 R (el

- KR BMOHT Y R - BRI S

- BARARAER BM BT -k, TR . i

- RERRE A BM e AR

B FAXTBMATHTH R PR SRR DO

- B THXBMASHH W57

- 1T BMAUHR " B 3

, " - WKL = 5o O A TRl

- AlﬁféBM AIXﬂ‘BMﬁU%ﬁ IOT/ARHJ
e v - ML BN ST
g IR 25 BM

M EEM - - A ST B 7 SRR 45
-%{EQEH;E,]BM FTAIN AlFIBM AERER (PaaS) ={IhRERIBM
SES I BMJ5 BMi#fk - B BRI FRTBM RS R

'gi’f{“’%ﬁfﬂw - AU FBMEIAE A = A
i — - BB T S BT SBM AR B
EFIOTH TR ALSBM - NSRRGSR 1 S
- FET Tlr4.0BM - ORI =i
BORBERERZHEBM (GBS AT RIS
i iversing 8 - PR BRI P
NS LB AR S BMEA L iy ATl

- ATREH7 SBMBHIE 0

- AIREJ) S 1EERBMAYAH H5E0
- AIRES) SO EE QIR AH ER2 0

B4 AIEGESHIVERXHIAETHIIESR
E. VEEREA AR ERE, KRBT, ATATALIER, BMATH LEX,

MATIR TR, AN TR RERAR MY € A S AN 32 B IE AR AR A 1 5 98 5l
AR, BUBAAGAT I R R AR AEHTS L (Metallo et al., 2018) , 7EIX—7% %
FTR b, Al A TR 2 PR N T RE AN/ s g, ORI R R A R LR A
LASE N BT 5a 4 o ARRWIFENE B IR LU LA Jr . OHARR A e
AN TR BEE AN A B R, BRI ERCR ST 1, TR &
T TR S AN TR BERAR, SEBUM A 7= BB IR 55 19 4x ik A5 01k . @20 Br AL

BRI R E T HES LA A BT, BT S RAECE SO, ST AT
B REAE 1X LE U PN i DR BLAR (R SE PR BT, B S AT olk 24 Al 55 42 7 X ik

PEREM . AT PPN TR BEEA AT B R, JF BT B m il AR | (& B
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ERIPRA . RN OGO 2 Ax | BRURL PR P R SRV O T R A R A, LR A a5 R
RIS PSR A A IO X 2L Bk

(Z) TEFAILZENBUEXREN SR, IRSEE

FEN T RERHC, Rl AR i S 2 0F AE 28 57 Wi BT R A A6 AR, 3k — 40038 A o 24
ATV ST A A T (Ancillai et al., 2023) o U T AT REAY R A X
JERYH 2522 8006, (HEVA BRI 26U TE %, A — 18 —Migs G e
MEZLSZHE . R, ASSCREH — T IF ST 7 1], s BOCRSERIER 45 & N TR e AR 1
Fetk (CanE BV (B4, 2021) SREDIEAZOCRFAE (AGFTETE e
[il) (Foss and Saebi, 2017) KIF K —NRGI/THMEHR, BAKMF, T AR WK
N TR AR R SR A R RS Aok, 80X S R RptEAEAS WA Tl o
anfer B AR pASVER 72, TR BURT 0 AR SRR iln, mT DA SE N T e
(4 ) 2 e (s Al BB A T i <7 S e, DA BN T R 1 Bl P AR T 1 5
Fr5 a2z e aE), A 40 %& PO E AR S

AN, RV TR RER AR Y A R A US T R PR, (R A Sk ket
BT N T R RS = I 2 1y 3 R B L) 02 5 i AT e 2 IR AR iXANF R
1 W ST AR M A s il e R AR N T2 RE M A=A ) S DR B X il B LA
Bk iy BARSE M XTI, ARSI AR IR AR S A BRI T AT
BREMEDL B ZN B, RO HiGTRFESRETI5E (Simsek et al., 2022;
Fallahi et al., 2023), %5 i $L R 22 Qfn] 5 il 9 PN &8 55 VR RN RE T8 i B kb, iE—
A, BT T BEVTAR 0 B3 T N T B A4 7 Ml A 2 I R o 52 il Sk . Rl
BRG K FRIAEL, WINTEE )2 A2 0 EAEsh b f9 nf FrL2 &, FRBJE 1 8k
IEEAR AR AT R55E H AR B b 52 20 A AR, B SE T N T B 10 7 b AR 5 i A8
AR RG2S TR, T8 S SC IS 5 25 WU A R X,
R T AT B R X 8 B R RS R, B BUR R A 5T R 2 )2 WA T 7 i (Multilevel
Analysis) o JERXCFIT I, ARRAFGT AL AT L3 T L — 4l J2 T 1 SRS BT, i8R
PR N TR A R A T T2 A ik AR S R G A S A T /R A

(=) RRA LS Feenym iE=CE g 25

A W5 B T B A A VA i AR P R AR SRS R L 2 ZE (Chen
et al., 2021 ; Simsek et al., 2022) , {HJZXF 4 B2 K 8] (14 P [ 4 F A0 B 80 56 &R 1948
PIEARXTR D . SEBR b, RS A T A AR BT bR R A B = ) S AL 6 AR Ak
(Johnson et al., 2008) , XL H hVE AU s O AR S A 25 A R 2, dum] 2 fi
R PEER KILAEFE R B B, (PRE5, 2022; TEMG 4, 2023) , BEE AN TH
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At & T, PRIT LA s ) 7 ol 4SS 2O B 3 2 R 1 B B S — A B T
l, N TR RER AN N RS A Z A2 L B X S B R #2070, ik, Ak
PR AT LIS G BRI 226, A DT E N T BE RS T, il A8 s g e
B AT 3@ R Y LS SE BRI Ak s RIS, AT DA B 2R e 2l ) 5 T E SRR LR S
& BRI H B (1 52 2t K T i M A = A i s i

UEAh, SRR 5E O 238 o SR 5 1 5 SR TN T R 8 R A R A
KA A B IR SN E S5FH /) (Gebauer et al., 2020; Simsek et al., 2022) , {Hix4k
WX 2 R M7, HLR B0 5 1 55 A 2 22 81 T — 3 BRI ( Burstrom et al.,
2021) . T, RARBFFENFZIER A BB E & i, XU LAFESE 2
N S T PEAEPR Z 5 T R i e ) i AR X A 1 25 A 3R, & Ok Bl R 3%
FIBH SR, WA RhA A ik 26 N 22 A R R IR B 4500 i s 8 VE . i sk it 58 Jr
e, A BT R G b B AN O R A A B e R, il 7 TE AN R AT
R P ST 114 5 R SR AR 1 U ST 1 B S

a, AR EEIF R ERE T AT R AR A (Di Vaio et al.,
2020; Sjodin et al., 2023) , {HXFX L6 R ASE AN 4722 B 25 AR A 3 0 ) B 52475
A (FR—H5%, 2021 %, 2021) . XA N TR AR BRI 5
LG B AR AR AN F 4 5 . 140, Leminen et al. (2020) FYBFSE R T IO T
AR PR, X SE R ML ARG 5 TR A S R RN G VEE Z B B F A
NE PR TR EE . TR RS, I H R I T A ERIRE S, TR R S
T, RRFFROL M KA LT 2O, BETWORRIR €« i Bksh
N T RAE AL = S BOIRS5 Aol TRAR T 3 26 i Ml i) 1 sl AR X 4 ] 7 S B 114
BRI A A, DL R s e 4 s Ml AR 2 5 £ 455 il A X e A o A o
FIARALZ A A 22 5

(M) ANHEBEMBRRALSENSHIELHXR

AR R, A TR AR TR GERE ) e 5 R A=A AR H
JF3L[A)E AL (Chen et al., 2021; Leone et al., 2021 ; Sjodin et al., 2021), Madanaguli
et al. (2024) #E—D4RH, ASCHLX AU F R R, Al 250k R s AL N T4 BEfig
Jo R MK Z S A QR e N R, X T ATEERTS
P (8] B B 0 RARHLHI AT e Z TR A5, S BOCY AT 9K 8h 1E B 5 A i
BRBLE A B B S e R 3R p 3 AN, BUARIT Al i N T R RE ) vl fig
SHEDAZOE BOE R BT SE R A, 808 s B S 8RR A, RIS
B AR N AP A 0 35 25 S, X2 S i i R e Ak i P A A N SR 4y
Mokt —24898 , B, RAEWFE AT LR RS HLEI BEHESE  ( Ramaprasad, 1983) ,
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e 08, OEMFMEEE N A T8 feRe 15 i AR X BB 98 I8 BLIE [ 15 S BN (E
LA (AW, 2023) 5 QTEMFMEE T E SR R, FEMEILS (PR
45, 2018) 5 WU FEAL R I (H LA Sl 0 28 iy B AR B AR, DL AN
[Fi) 38 AR ) ) by 2% 1 5 IOV A

T34, RESHEIPFR O SRR A MR T A4l i TR RERE 7 5 R M AR
KR RIEER (Sjodin et al., 2021 ; Sjodin et al., 2023 ), {EXF T X FIEER Qo] 7ETE
Z WD A S R G RAFEHTIBEFEAI SR /2 o Burstrom et al. (2021) f5ii, 7EAL
AN TR REHEAT RO R I, AT B B2 4k, 2% s HAE
BT AES RGP Ay S AE SERTRT . X — LA SR TR AR S R G TR
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Summary: With the maturation of artificial intelligence ( AI) technologies, many companies have
begun to innovate their business models using Al. This trend accelerated significantly following the
successful release of ChatGPT 4. 0, which has led numerous companies to integrate Al into their
business strategies. Consequently, the innovation and evolution of business models have become

focal points of discussion in both academia and the industry globally.

Despite the growing body of research on Al and business models in recent years, the findings on
this topic are fragmented and there is a lack of a unified research framework for systematically
understanding it. It is therefore challenging to identify the core themes in current research on Al
and business models and key directions for future research. In response to this shortcoming in the
literature, this study systematically reviews 70 key articles on Al and business models from leading
international journals. By classifying and organizing this literature, the paper identifies four main
research themes: ) The impact of AI on business model innovation, including its influence on
overall business models and their components; @ Archetypes of business models based on Al;
(3 The evolution of business models enabled by AI; @ The co-evolution of Al capabilities and
business models. Through summarising and analyzing current research, the paper proposes key
areas for future research, including the impact of Al on business model innovation at firm and
industry levels; the classification of Al-enabled business models into archetypes and the drivers and
outcomes of each archetype; the interactive factors involved in, drivers of, and barriers to the
evolution of Al-enabled business models; and the relationship between Al capabilities and business

models from a co-evolutionary perspective.

This paper contributes to the field in three main ways. First, it synthesizes the themes and gaps in
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research on Al and business models, thereby advancing the study of business models in the age of
Al Second, it reveals that Al-enabled business models exhibit characteristics of complex adaptive
systems, including self-iteration and adaptability. Finally, by systematically reviewing current
research, it highlights future research directions, guiding subsequent studies on Al and business
models. Overall, the paper provides new theoretical and practical insights into how Al is reshaping

business models and outlines potential pathways for future research.

The paper is structured as follows. The first section discusses the theoretical and practical
background of the study. The second section reviews and defines relevant concepts in Al and
business models. The third section details the literature review process followed and analyses the 70
articles. The fourth section elaborates on the four research themes related to Al and business
models identified in the study and discusses the gaps in the literature regarding these themes. The
final section presents the conclusions of the study and the prospects for future research on this

topic.

Keywords: Artificial Intelligence; Business Model Innovation; Business Model Archetypes;

Business Model Evolution; Co-Evolution

JEL Classification: O3; M1



